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This study proposes an “exposure-value-behavior” framework
to understand social media users’ aesthetic information exposure
and content sharing by integrating the stimulus-organism-response
(S-O-R) theoretical perspective with relevant literature of social media
communication, consumer value, and art marketing. The influences of
aesthetic experience and socioeconomic status are also examined in the
proposed model. After analyzing empirical data of 1,444 representative
social media users collected via the 2020 Taiwan Communication
Survey, the results show that users’ active acquisition and incidental
viewing of aesthetic information are positively related to cognitive
and emotional aesthetic values on social media. These two values are
likely to foster their aesthetic content sharing online. Furthermore,
socioeconomic status positively moderates the relationship between
emotional aesthetic value and aesthetic content sharing online. Our
findings not only contribute to the theoretical advances of social media
marketing, art marketing, and aesthetics communication, but also

provide art/aesthetics practitioners with several practical implications.
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WEBTER N B E R R U bEE T — S48 [k
PRI 114857 (socioeconomic status ) FH ¥ & HY R 2 B B BUHE
(Bourdieu, 1984; Chiou, Hsiao, & Su, 2014 ) » RiEiTaFREE & @R
FeHyEfE - (EEBEEMEBEB TV HEER - B ARG
FREGIR S T B it B #E 78 (20 Facebook ~ LINE - Instagram -
YouTube®s ) - {(HRERANEUNE R % B A ERIEERE G HER -
HHHVETSEE(Em (Byrnes, 2022) - MR EHERIBRS - BEEH
i SEEE il BB L 2 FATAN S A A R i 552 &5 (Najda-
Janoszka & Sawczuk, 2021) - #AJEESR » BLSR am e i L AC AL
HIAMM » #E F R B L B RS I B B B ig S5 22 R - Fn R 2E g
e EORRE RATENI B S R - R RS B E R B
LM Ry E R S A R R K RN BB ARV EZ TR
% (Ocdn, 2022; Vaz, Fernandes, & Veiga, 2018; Villaespesa & Wowkowych,
2020) - RESMTEEER Z BT RS & AT B HE R T
— TV EITICE YRS - E B A R A A Y R R
F RS R S BB T E N\ BRI Y B R -
et B A - BT E IS EE & - —JTHzK
H IR/ D2 fr B SR BRSO B T B P TR R B~ fEamfEmREl
54575 (Booth, Ogundipe, & Royseng, 2020; Thomson, Purcell, & Rainie,
2013) » H—JTHEGEPHEEHEEBET EE - EAEE Z 8l
FEE SAHRA (£ AT & 4B A %S (user-generated content) FA+EEFEAS
( Byrnes, 2022; Villaespesa & Wowkowych, 2020) - #EfiiEE & LE A
B o (VR S A L (o FH = 7 #E T8 (Najda-Janoszka & Sawczuk,
2021) o Bt L R AL A B ARSI T RE T EN BN KR A R
BT ESEAAIANZ (Fletcher & Nielsen, 2018; Niederdeppe et al.,
2007 ) o HERGTEEE N FEER (active information acquisition )
Ky (8 F =& 735 0 1 B 4 RS TR A B 75 BH I [ Ot S8 1S 2 iy 35 B2 i
(Niederdeppe et al., 2007 ) - MEATEEE N 2 NEZHE (incidental
exposure to information ) W] &E K f FH# (218 L BFEERGHY - R R
BT 25522 &5 (Fletcher & Nielsen, 2018) - 2 I5ER - fEHE AT
£ YouTube [ - EH=Ar bR SELE R R B J7 S8 28 AR R E HL A E A o B
mae A EEFacebook A K E BRI LR T =0 (SR
) ERRAYFTRIBR ~ {2 F Instagram - BE R 23 A HY)RET T84
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(EHETS) EBIIECE - fE AR E R —EEEp A
Siflr B G 2 T ENE A & B & T RE IS I A Mg 5 2l 3£
BAE LR E AR S » T RE S (LB i 22 My B A B N S 2
L -

B A FH T BN & B P A A BERE R A ARt B —A
A8 —FRZE (stimulus-organism-response, S-O-R) HEm#EHBLAHET (Jacoby,
2002; Mehrabian & Russell, 1974 ) - zF4f7RER » +LEHERS FEZ BT
Yl 25 B2 SR AR A E Ry NI - (o8 B R HL &S O BB T R 2 1%
A R IR E ST (EE (aesthetic value) - HEM{EFEAMIIESEE %
T EEHE A (engagement ) 2057 (sharing) 77/ ( Gerrard, Sykora, &
Jackson, 2017; Kidd, 2011) - #8F2 PSS E(EE E 76— TE&S & 1 o k18
TBREAYCOIEFEFE (Leder, Belke, Oeberst, & Augustin, 2004; Leder & Nadal,
2014) - REfTICEECESHERIRZ LATE (Joy & Sherry, 2003) -« {i¢
iy LR A ARE (R 0 2020 5 Tinio & Smith, 2014) - {H45
EEMENPR - KEREANE RS S6ES S s &2
in o RS - BREEIEM -~ RSy » RIS SEESE - BYEEIE -
EEE - WENETZ (Bourdieu, 1993; Chiou et al.,, 2014 ) - JfiZHEE
TLEREAE » MREHE NAEZ fEELESE (Leder et al., 2004; Leder &
Nadal, 2014 ) - [M{EF St BFELASE ZIAVIE AR AT 2 2 A flr 222 & A
ZATRE T - HEBEE R RN ESES g e iERe SRR E
AT &/ VAR ERE - I B ES DS e 82 B RATE IR
FEGEHEERE DS - Nt AeEatolZn 225
’E Ry ¢ (B E B RS E Bl R B ROk Al S ) R 5222
fE{E > FELIRFA EH LA R RS EEI AR LI AT R ?

WIRTSCAL - S-O-REGmERE T (Efs UL B L B AS TR AV B flg 222
Hif\ig - MR REEE AR N AT/ LB E » (52 PE 3 o o 1 TE FH R &l 2 22
i BR R - HEEEMTTHAR B EENREAHEER
MR RS F e R E RS Bl R F o - #E B R @ P AT
HIMEELESE M EE R E (Botti, 2000; Joy & Sherry, 2003; Leder & Nadal,
2014) - PREAWTITEE R BT B AT 2 T B HUE 1 (A {E R B
flirZE2HRIE, (McLean, 1995) ~ {H{EE%] (Chen, 2009) -~ iE[AEEHHE

(Gartus & Leder, 2014 ) KHEEGEF(L (Polegato & Bjerke, 2019) %5 - [
&R E Al 2 BB AYSGER AL R BT ERET - U E R AR E 7 A E
FHEBANSN TR L E - (CHER T e L EERE M EE2EHS
BT R B E B A R BN B B2 G T 2 A K EHEBIE
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Lo ZRIM BN ETE 2 G N KRB ) T = i B R R R R
7% RILAHT IR R B R Rl B THPUE IR - W — 0 JE{HhS-O-RE
sy B S - FEDA OB BT B2 G 2 T ENE LR KB
B HE EEHAEANSE -

71 - DAEElT R TS BRDE B le R B A s el A AR TE () 55
E2{E{H (Leder & Nadal, 2014) -t HH T EFTT BT E T 22
g TEI28T & (Hyun, Park, Ren, & Kim, 2018) 582 (4B
FeEuE) R O T (Arnaboldi & Lema, 2021; Kavoura & Sylaiou,
2019; Najda-Janoszka & Sawczuk, 2021 ) - MaT AT ZE RIBAGATE ST (1B
RS TR EEAS N BT BT RERZE (Aljukhadar, Bériault
Poirier, & Senecal, 2020; Simatzkin-Ohana & Frosh, 2022 ) - {HEI{F X BRER
oy Behehs - B RAERUEIRFE B M B EHNFE N R E AT BRI
SEES LIRS - st R &S IEOY AR 2 E E S AT A RELS -
ENE— DR EEEAR T ET B ER AT R o BRI
FEARIES-O-RE AL B S IS I - FHEBL B AR R s
ark i O 2 1 A A (o P = a1 P R RN Y 2 22 (B A el s B % 48
& FEEATR > FEDURREITEE T R 26 -

1% (KB A EEARHE GBS (Bourdieu, 1984; Horkheimer &
Adorno, 1972) - E{lgSEELIH B B A 2 1L &t A RE » RRZEZ
SRR (EE T R AN F S AN T BN TR A A R ERE
JREESA LA B A 15 DU R E Sl 22558 E (Bourdieu, 1984; Hoyer
& Stokburger-Sauer, 2012) = [ HEHEERSAYHER AT THZ B2 (RIRAYEELH
UGS BT AHRA MRS o] LIRS 5 H AR B R (L 25 e v B i (L& g
B2 R PN S Sl R BB Z AL AT Y R R - R M AT B S It =
FEEHEAT PR EE RN (Vaz et al., 2018; Villaespesa & Wowkowych,
2020) o EEZATLEFEERSIGIN T BT EE AT AT - (HEEES R
WIERIRAN B — ERE & 2 Fr e &R - (HEENE > T
ST TR SRR S A R B E R B B 22N
EHES U LEARERL - /DA E BT AR L AL
tHEFEEAS CEH BRI EAY A o R ARBFFT IR EE [ b — i ST
’E o HER AL & AN G A {eh ELTE F 21 B RS Sl 2B B 9%
Akés -

Gidr bl ARIFEHIES-O-RE SR i BE 113 (Jacoby, 2002;
Mehrabian & Russell, 1974) - i H 45 &t FEEE e {EHEE (Fletcher &
Nielsen, 2018; Oeldorf-Hirsch, 2018; Weeks, Lane, Kim, Lee, & Kwak,
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2017) ~ JHE#F(E(E (Babin, Darden, & Griffen, 1994; Holbrook, 1999;
Hsiao, Yen, & Li, 2012; Overby & Lee, 2006 ) K EfTEELITHH (Botti,
2000; Leder et al., 2004; Leder & Nadal, 2014 ) ZEHEHHELE » R EAfiTEE
FIHE TR EE AT R ERRKE N E L R A h BT R A
TR BrElE S » PR ERALRG (H & 2 Bl SR Bt B ~ 282
Bigy FRNESE o EIR R S AL A T RESRET A T SRR AT A
TAWFFRERCT « IRFTAS FRHR (LBl S5 B B2 3 B fe S A\ BRI AL RS
ST TS B B AR AV BT S LR S R -

B SOARERET

— \ IIBHREPHNEMESREH

B4 b > BT — e 8 B A R SRR B BERA (i SR
LA E R T EA AR - W R R BEE N LA R E AT
HASMSLEERIE®F £ (Horkheimer & Adorno, 1972) - 55
TR E R T E 2R E LA RN RE 7 R BB ES
Wik > T2 MBI B CCGEE Th B IR I E B T B2 E L DS L BN
(Bourdieu, 1984) -« {HEAATFEAR L RFALASHY PR K2 > FTHE T i
YR Sy EEAT MR B 22 (R - 48 Lhid s T S B R R B T I A B
B 4 FEL 2 40 o] 288 P 1L B RS~ 22 2R (o FH o Bl DAY A S BB R Y R AT
W (Gerrard et al., 2017; Kavoura & Sylaiou, 2019) -

1A 98 BT 7E 28 Z AL B AS h IV Efin 22 &G REZHIE4R &
AT HgEE - E R A B S B Ean (FlnEfrée s ~ BESEIEm ~ RS
Yy~ LB SEERE H AR EE SV EERINER ) NEBAMEAS » &
EENEE T ESEEA S EEREENENPR » WA A EEAE
BEREIAE - 53t el 2B E 3 AT [F]1F 5K B S Sl iy S s B e
s H AR AV F & BB A% (Arnaboldi & Lema, 2021; Gerrard et al.,
2017) - ZRJLHEY)EE Y E J7Facebookn 4 B HHVEIR ~ AC B LEE 1Y
B 77 YouTubeJHiE EiE E4Eq - 2N —MREHENHE > E255EMm
8 ~ AR R Bl R RS BB E A EE NIV EEMHBE 0 T
1R BB EEEAER 7 (Kidd, 2011; Najda-Janoszka & Sawczuk,
2021) - MR RaliRrth » ST EEEHAHE R RS EIE N 2 R HEE
AT AR T =AY (Bourdieu, 1984; Chiou et al., 2014 ) > #T8{F{d]
1P AR RGN AT DUE Bt B RS A B B B R R B S i R
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= (Fletcher & Nielsen, 2018; Niederdeppe et al., 2007 ) - JRFE & & HHAE
EENE S ZERBFM R LM -

ZRIM » tHEFELAS Al 2 B TR D = B 7 B B ) Eli5 e
FREAE SR FAHE - & & R S B2 Gl AR LAV
22 S REEEE P EA T (B E L E B E SRR
HHE S E > B3R » DLURAE BRIV ERR AT R B2 1 & fir
WERAE » SRERFEAHFFESINTIEE - DU R
TRIES-O-REGEm AT IV iR g T Bal—EE TR ) e
ol o

— BIEREF TEN-EE 175, 3248 | S-O-RIEE
S-O-RE {4 FHMehrabianEiRussell (1974 ) FrigH » DIE AIREEO
BT R — - TR B s A - R s B B A b sE 2 -
FRIZES-O-RE G - IRIRHS (Ot BREEAE IS S ~ FUENE ) TR (EE
Z R BTG G AR R - TS R B RERRAYTT AR (Jacoby,
2002) - HA AFIRHLEHEAS B RRE il B E AR 5 [ SR E S FERY
WEFEES-O-RE s AE AT (4 > 2020 ; Tinio & Smith, 2014) -
PRI A ST BRI LB G Ay = (8 £ 22243 © Ff (stimuli) - AHEAS T
(organism) ~ JZJ (response) - 77l ¥ FEAY 2l S 82 B SR BEUL ~
Sifir B2 EE ARG AT T BRI =M (E RS (E S e LAt
RS Rl BB ERY A RE RS - DUNRFE—PE0EA -
(—) itEFEEPHNENEBENIRN

S-O-R¥lGw 2 FE—THEZR BRI > FIREE /MNP ERERIM - N1E
LHERH % (Jacoby, 2002) - tEEFEEAS 2 — (B 7E R & N E AV EL
IREE 0 I BLER BT Y N A AR U B AR R B AT A B R R A 2R R

( Westerman, Spence, & Van Der Heide, 2014 ) » B 2R S EHEAEE
AR R B R R T EHACHEE E - (F BB R & RIS R & i
DAFRfR M ACRUAT (Sitar-Taut & Mican, 2023 ) o 4IFGSZATHL - (HHE
BB RS T BT B BN 0T 43 B T EEHL (Johnson, 1997;
Niederdeppe et al., 2007 ) BN K Z 35 ( Tewksbury, Weaver, & Maddex,
2001; Zukin & Snyder, 1984 ) & -

B BlrEEEH  TEPEHEE S B RS TR A T
FEENAYRAMGAIRE (Niederdeppe et al., 2007) - 3 H B A HEIELRSRE
NEGTEE L AV EN% (Tewksbury et al., 2001 ) - Case (2002) H/HE
BEMEEEREA B S & AR E O 7R KECR B 28 » 1
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Johnson (1997 ) 7Nk fe&EHEK (information seeking ) J2& (A8 FHEEE R
EalEEE (Bl BEEas) A B R E R (G RRERERE S ) -
I ARUTFE R 22 R R B HUE 25 5 (50 F B Rt (e 1 B e
REREMTEE TN > G TEEHIR B 2 A R EERSE
BAHE - HETEEE S BSOS TR

HR - Sflp BB A S BEE 7] 5H — R L B RS R U g
FEELEAVHRAIRE » —MHE B 48 E 588 (Fletcher & Nielsen, 2018;
Tewksbury et al., 2001; Zukin & Snyder, 1984 ) - TewksburyZ: A (2001)
A IRFT A (E AR P A R RIS ECE R E R B N R EEE - A AR
RE P #HENEEE (Zukin & Snyder, 1984) - JRE[EFE AT BELE G = B EL
HPEAMYIE DL R EIE R - LA RS IR I B S 2 s (S =
REE P T 2752 & 5] (Humphrey, Laverie, & Rinaldo, 2017) -
D ARSI EEEN 2 A KB R h—Eg 0 &
IR (Fletcher & Nielsen, 2018) » e (E HE (L EHEHES FIEH
F MRS R AR B 2l SR AHRH NS (Nanz & Matthes, 2022; Oeldorf-
Hirsch, 2018) » FIAI{E+L BFEEAS RS it B TR B B E 1 Bh i
X~ RS EEEEEENER -

(Z) itEEhENXB2EERE

S-O-R¥im 2 58 “IHZ R Ry A RS RS] - = (@RS RNz Fr
EEAWIRRA M BLE 4G N TE R (Jacoby, 2002; Sitar-Taut & Mican,
2023) o (EREEMTEZELE - (RS ENEME2NEE - Bzl
FEfi# (Hoyer & Stokburger-Sauer, 2012; Joy & Sherry, 2003 ) - [LiEFfEA
Bl s By —fE & FEFZ (Hoyer & Stokburger-Sauer, 2012 ) > HAZ% /(M H]
FoHEEEBENRE - HEEBEBEGEERE N &R EHAE

(Holbrook, 1999) - f& [ RFEE MM (utilitarian ) EEAYERAIMEEE
BilfR =225 (hedonic) EVAIAVIE4EME(EE (Babin et al., 1994) - [fiiE
TR AR R N TS (Hsiao, 2020; Hsiao et al., 2012; Overby
& Lee, 2006 ) Bt EfLES (40Ashraf, Hou, & Ahmad, 2019; Wang, Wang,
Lin, & Abdullat, 2021 ) B5¢ -

EARMES » RAMEEEEES R FERE B TS ERHEE
YA = A R E T EGT I E 55242 (Babin et al., 1994; Hsiao et al.,
2012; Overby & Lee, 2006) - (IANERE T Fy 7 =oRIKHE ~ UL~ #F
Bt RS R S 2B )8R (Hyun et al, 2018) - B82S0t a
Sl EE2RS R BATIRITIRE o 1] DAFI S e (RS 2 2 M A S A
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T2 - DA ey 25 2B e R 22 HET (Leder & Nadal, 2014) - Botti

(2000) 32 RN R ETEE B FHBE IR UL KERNEE - SUABIR
e EFGHIShREMERE K T B ST INE B FMEEE (B EUA
i) B MM ET BRI 1 2R 2 — (McLean, 1995) -

HX o Atse 2 B4 =2 EE G ER N & BE P TR
%W el J@E (Babin et al., 1994; Hirschman & Holbrook, 1982; Hsiao,
2020) - EEAAEER RS EURIEREE RS ST (Overby & Lee, 2006) ©
RBEITTTHEE K E » EEME G/ —EZ%4%E (Hirschman &
Holbrook, 1982; Hoyer & Stokburger-Sauer, 2012) » [EAflTEE2NE
EEEIE M E S ESE (Leder et al., 2004; Leder & Nadal, 2014) >
S B iy A B e e 22 I OB B 2 BB AR - BEERAIME(EE R [E - Botti

(2000) 2 5z By 25 220 175 48 1 (8 (A B (E Ae )8 1S B RSz ~ 2) A8 R4
A B4 ES75 R (Hirschman & Holbrook, 1982) - [fij i S Bl E 2%
fE RSB B - BR i F 154 AR (Chen, 2009; Hoyer &
Stokburger-Sauer, 2012; Joy & Sherry, 2003 ) -

(=) iHHEEPHNENXBITREIR

S-O-R¥MGw 2 56 =IHB R K - W R T HE RS {E A PR Il B
FEAE IR R M B E 4 M E PR 35 HYTT Fe 7230 (Jacoby, 2002; Mehrabian
& Russell, 1974) - & KRR ENEIE il 522 0E BN A P SR IR I (EE
b (eI EHAY{T &K E (Hoyer & Stokburger-Sauer, 2012; Joy
& Sherry, 2003) - FTAFAR - EHBELE L EHERS P EEE A2 EHNIE
SR R MPTRRCERR SRS E AR (E R - A RS R
WAL B EH T A YR ERENE - Kt - RHFFERG EERENE T
ZER S —EBMEET R MEAEERAN ST E RS AR E
BT B fER (Dolan, Conduit, Frethey-Bentham, Fahy, & Goodman, 2019;
Gavilanes, Flatten, & Brettel, 2018; Hsiao, 2020) - 15 LLERTEE N RAY4R
AT RANET DI N EE IR B G E) (Hsiao, 2020) - &
BEFFE TR BV EREzs (Kavoura & Sylaiou, 2019; Najda-Janoszka
& Sawczuk, 2021) -

2~ HRIMBEARRIESR

AKHFEZ W FEAAE R ARG (R AN E L AR » EZR (R ALY S-O-RE
st o BCETLEHIERG S ~ OB B (H (B M B2 T T SRR
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e ik . BiTEEEE — » HiRETR
(Stimulus ) (Organism ) (Response )
H5a/H6a
HiliERg s -
- PAIMESEEEEE
= MEN N ]
4R B
H2a | W@%g
T el
ZIR=Han J 2 e
H5b/H6b H7 HS8
EaRLSEIAA

ILTRK o &S AR A L B AG th (5F F E REEir R R AU =0 (BT
EEENBLA KRG ) T BRI R2EE (ERERATEEEE T
BH) ZES  DMeERR ERBREDETE - FR > AbTeaiteb
{8 & 2 rh et fir 25l SRR E Bl B SRBNE = 2 B (R HTER AR
o BERR - BB R IENT T B TR -

—\ BIfEREFNZINEEE2BECMR
KRR E B E A  - BB &M TS EH
OB 2 EE(EE - 7€S-O-REIEZKE (Jacoby, 2002; Mehrabian &
Russell, 1974) - {EHEIEHEFELAS T L ENEH SR E2E L T2 R
T EEER T AR A o e HE A BB 4B M RS2 (Sitar-
Taut & Mican, 2023 ) - #EAEEFEVSEIE LB EEENFKE
HEASEEREL HAYME (Case, 2002; Weeks et al., 2017) » fH[FEFA
WHE IR EHEH RIS (Oeldorf-Hirsch, 2018) - (i34 #ERA 1> E
A FIE: (Shim, Kelly, & Hornik, 2006 ) » #7574 5l 1E 7)1/ 8L &
(Hsiao, 2020; Liu, Cheung, & Lee, 2016 ) - trpiEst @ ELH HAVMEE
BhEUCE SRV R (5 A & B A0 B BB B - Ak SE > Rk
FE FH B K IR R R RSO ZE B 8 sR A BB 4BV AR >k (Sitar-Taut
& Mican, 2023 ) - FRCETEEHRACE (Leder et al., 2004; Leder &
Nadal, 2014 ) - (A EEEEME R TN ST B2 E o FREE T
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IR TR - BB R R &G - MR BN R R ER
EilZ 1% [Haesie S N EE2ENHELAINMEEE (Botti, 2000; Hoyer &
Stokburger-Sauer, 2012 ) - 3lf7 H [EIIH{E 8 & S {F iy 2RV g 4 1 (E
fH (Joy & Sherry, 2003; Leder & Nadal, 2014 ) - ®[#EsmH S HEELEE
RS b T B 2 R R - (SRR TS I B B T RE
HANASEE R AR RS #E T 43 il e AR RO A R I 4 222 EE - (R »
i & Eilr B2 & 2 FEERUER R R MR E & M E E R SR
TEFREG - BRI R

Hla @ {22280 2 TEPENE E R e Bl A2 EE -

HIb : Slr3aB2 & s T RS IE R B 22 EE -

B> Rt ast it s b BiiiE 2 g 2 AR IR
FIEA B HENEEMEE o RRZEEERS TR R R FEEH
BV F A (Westerman et al., 2014) » RN Z M EEEREE (mere
exposure ) ¢ EhEEE AR E R AR ATz B EEIINE
SHEHEN (Shapiro, Maclnnis, & Heckler, 1997 ) ° ZE{iiZE2EHAYAN
K FE B S-O-RE & H /MERE Y —7FE (Jacoby, 2002; Mehrabian
& Russell, 1974) - [M{EHEFEERSEEZ b — )T T EE2EE A B
R EEE - RAeRESAERO R S A2 mi B A LN A EEE T
EEAEEABREEF » S5— )T ERB RS 8 S REEE > B
& I A S ML P S A B G S5 B A B A St el AR AME B B LB
HEAGHYABAE HPERSY - fesmUIRTE )7 A R RE R S [ CE AR » MRS
TAKEHRE R A2 E AU E (Humphrey et al., 2017; Shapiro
etal., 1997) o RIIfsE /2 &K 5 F il thn & 0o s (50 FH =2 R S Bl 2 22 ey
WENEEE - MR H A OB SRETTEREFEEE (Leder et al., 2004;
Zukin & Snyder, 1984 ) - [ft4h » EiG{TEESTHE R EE 8 &S R
BV EE A R ST By R PG IR 3 S Al B B s A SR A EN S B B
%F (Leder & Nadal, 2014) - EBRZEFEE R BIERIUHEIEE OCF
KEhem) - WREsE £ LA RS B2 A eV R I = (E e
NGRS - B2k ER s N 8vlr EE2 G N T BS
4% E7 (Leder et al., 2004; Zajonc, 1968) - F1& » WE(THHAZEIE AR
R A G EE H B Al A (B B SRR B A M B Y 4 > A IR R

(Nanz & Matthes, 2022; Shim et al., 2006; Tewksbury et al., 2001 ) - 7]5]
R R T [l R T Y 175 48 R B A0 175 B S B ( Yadamsuren & Heinstrom,
2011; Yoo, 2009) - $EIt » wlHEsm I E R RS BRI SE &
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SR - WATRESZ B N 5 283010 4% A T Aa e T 2 A2 S0 A0 PR B
CEVEEE > ORI THIEER

H2a : BRGNS IE s 2 M2 -

H2b : i B E R A KB E E EEE A2 EE -
— BiNESEEREIR L E2RETSE

At e L Br R - (FHE 2 B EE2EET ERZES -
FEENEFSTE o {£S-O-RiHELZE (Jacoby, 2002; Mehrabian & Russell,
1974) - BEFHENEERE LR A T EENEAN KBRS EEE
il 2B LA SRR A F GRS AR T BEE RS
NA RS G AR B R Z mEA 2 EE - EHERBEEmESE
EEBGA 0] BE & of 48 Bt G SN BT F R e SR 30 ¥ L &S R 1Y
TR [EI SRS > PRI #E 1T B Bl 25 B2 AL BRI A Bl 2 28117 /% (Dolan
et al., 2019; Gavilanes et al., 2018 ) [Tt EEEEEEE T RAYHH
FHH N B EE S LEENN T EH AES BT A —EEE FEENE
43= (Arnaboldi & Lema, 2021; Dolan et al., 2019) - #E—F3:0 - (HH
B2 B R EE R RN M S R 2 EHE L A R B g EHY
FEFE DA EAEHAYESRANE (Leder et al., 2004; Leder & Nadal,
2014) - JoRDHEEIT R FTES U iE e e SRS BRI R B AR T AR T Ak
H {5 B A1) 2 0 10 R BR B 12 1T By S B Ry S A T i B AR AR IE [ 2 2
(Botti, 2000; Holbrook, 1999; Hsiao et al., 2012; Overby & Lee, 2006) -
& wETEEBHET R A SRR - BEAREE
HH e ZE g ErEERE %R  FESRTEAEENNETZE
HERE - ERMEINERANS T E1TAIVES (Ma, Zhang, & Ding, 2018;
Salehan, Kim, & Kim, 2017 ) - FAS-O-RIE s53007 & FH 2 AHTE - & H
FVEHLERALAS b B ECR A8 RUB 2 iy 5 B A A 2 L T ARHY R 22 (EE
BF o EE AR REA A P RE & BB B 2 B il E 2 A A R EY
AT Ry » G R RS SR LB ARG 2 AV AR (E FH AT Rs % (Dolan
et al., 2019; Hsiao, 2020) - tEbZEH 4R FEPANFMETTE - Hit
Kifzefet THIMRER -

H3 : SRR EE G R AR L EENE T Z -

H4 : (B EEEEG E RS LEENETZ -

& BRI BB EEAS LR Bl 2 iy gl
S-O-REfEHHEZE (Jacoby, 2002; Mehrabian & Russell, 1974 ) Y45 iHfE—
B B GGG - BT EREE R EEEEAE - D2
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AEZRAE ~ BROERS ¢ RS B 5 B S SR N B A =
S (B Bl R (3 o 5228

P& B B2 T RE - HErskER - 1F R —fEA B
HYERE R = - (E R R HARE B AV S8R &
SR M A P B M RERIB RN > #E 1T o n P BGER R B B S M E -
R ILEENEF G PG L2175 - tEtEsR » S0AIMEEE
GEMEEREE TR BT R E T EEE S SRR NE =
YR FERE - HEyEZE 1 Ay (Sitar-Taut & Mican, 2023; Yadamsuren
& Heinstrom, 2011) ° BEILARFERGAS-O-RE GG iR 12 H DL~ of /)
(EGE
H5a @ RAIMEEEEE G EEZE R TEEELR FEEN
BOENRGR FEE T R -
H5b : {E4EMEE2EE G TEMEEEN T TEEISNE FEER
BorEMG LEE R A -

TERS—HEREREI T » BEEER I ALK EHET TREL
FES R B2 A TR R B © 75 (E R I IR A H AUt il Sl =&
B o T A B B G I e B R Al B Al 5 AR P e T AT
PR (A Bh=AESC - HBFE SRS ) SO AT ZRIAERA RS ST

(AT RE S0 =~ EivESshaifdT %) - s HEthEs
RN EAE NG EMEE R IE - MIPRERAIEEEEMEEE (Nanz
& Matthes, 2022; Yadamsuren & Heinstrom, 2011 ) © i3 /iy FE (& {E AY B A
(] A o Wl (S (5 R = — P 3 A B BN R 0T By IR Ry b
LREN A0 BRG] (Sitar-Taut & Mican, 2023; Yadamsuren & Heinstrom,
2011) o BUARHFFE R S-O-RE G i H DU T /M EGh

Hé6a : SPAIMEEREE T EEMEEZE N A KB HEMR G B2

WA R G EEE T2 -
Hoéb : [FéE M EEEE T EAMEEE N AL Sy R
WA ENR G EEE T2 -
= LS SREN R

BRI E A E R E AR (taste) FVHETT R (Hoyer

& Stokburger-Sauer, 2012) - 37 H{E A Sl 28 # 07 Ry B - &K T A R

(Bourdieu, 1984; Chiou et al., 2014) - fijHolbrook (2005) $& K #ffhik
TR EULEBIEEATLFIER - B —REREEA Tk s
WIEASERN - RN ErEZ2 BEAS4CUEFE (Bourdieu, 1984; Chiou
et al., 2014; Horkheimer & Adorno, 1972 ) » it &8t (i /0 S S I ERE
A E SO S > (HIR R T RE R Rt B HE BT B2 A
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B s A e o R - ARWEFTa A — TR il 25 228 (E BUH B FHRH
ZFPEE - BMERE 2 (&AL - I E B i s e A

A S P 8 2 1L S HOAL (545 (B B8 E — L g &5 i b 2 i e
LOEArE (Yoon & Kim, 2018) - A2 HEZE ~ BETEE UL A
JEE (Kamakura & Mazzon, 2013; Martineau, 1958 ) - {R4Ei@E 5 SCEL
ARIFEERHBCE ~ BB KA HUAE BB A 887 2 =I5
582 (Kamakura & Mazzon, 2013; Yoon & Kim, 2018) » Htp =+ 4%
LB G RCERAL - BEEE K AW AR S IIERE » R EE A 7]
Ry ZIRR R RAVR R « —MMmE - B AR A i B E OB &R 2
AR - EUEBCRE & A A E RS B BT RS 28 A AR

(Yoon & Kim, 2018) - 5 [RIEHE & Fh &8 Al 2 BF R H 26 Y 4507%
FR R H AR 2 B E T 22 S OB IRAEDVES) (Kamakura &
Mazzon, 2013) -

Hot 0 AU R e &t E & A PR SN R M R E B 3R
BNESEZIERBE G - SHEG&H A &S - it/ b Ak
BB ERNE - BHEHE SRk B RE EREiTREE
o (FREA R B ML FIER T 2ty 5 B2 n AR ARl DR R AR B

(Martineau, 1958) » RUAIEIZIRIM:(EE 1% o sE (e H A A= R 1T R
JE ~ Bt =H B (Villaespesa & Wowkowych, 2020) - fHEZ
T EH A ERER RS EOEER - ARG SRR HE D
BE BT (Bourdieu, 1984; Hoyer & Stokburger-Sauer, 2012 ) B ZEFE
HEGrEEAFELE AR (Chiou et al,, 2014) - FFAM H S EH R ErE
ALz AR i Re L B E— EAE Y BRI PAL s (Leder et
al., 2004) - E{FSRIE R BERAIMEEEEER - 8% LS Ha8H,
U EHEETERE S ZNFERAEAR - A Z5EeEELT R - Wit
KutFehet TG -

H7 @ L& i & & e A R R EE AR FEREANE S E 2R

% -

HX o (B RN E R RS B2 E A EE - s e iE
FZ 4G THAIEEK (Ma et al., 2018; Salehan et al., 2017) » HIAHF
Fe et & A & R R AT B 4E M R R EE G RN E IR
BEl(% o IEAERT MRS > B S AL - (RS H A i (E RS i T i
i = B R AR B T 35 B2 S T R B R R HIBR B 2. (Leder
et al., 2004) - [E{SMTA LIS BA Bl 22 &I T AR S5 IR
FRELFTCRAVERERR » DU EE iV A B4 % ZE (Hoyer &
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Stokburger-Sauer, 2012)  FEFE{ENL T AJREE N AZENE T ST
B EEERTERE - AHEH o SR AU E BE i E B IR SEER A
Bk (Bourdieu, 1984; Holbrook, 2005 ) - 7& 7SS MIELERE BE S5 fig
B - B EITEE B EEN (Chiou et al, 2014; Hoyer
& Stokburger-Sauer, 2012) - #E[EIEEZ AR ERTT A - AR
1S R At 7 o2 R {8 T DAFE FR B A Y Bl SR 2R B A 2 (A Sk
(Bourdieu, 1993; Chiou et al., 2014 ) - [EFEHE RS oh 2 TV BT A 22
EilFE A DAEBNER T (FIHOEEfELVEIEER) » S22
HAREIA B E ST AV - A 55 e L&A (5 H =Y
BB IR - SR M = A RN HIEE2 BB EEZFH -

DI » AiHgeett MAIEGR
H8 : L&l & S A R R EE AR L EEANE T E 2R

% -

B HRDE

— ~ BRIREEAAET

KRR e ZEEEREERE L N IGHEETER % - &
AEFR20206E9 H21 H EZ 125 I3H#ET > LB Fin185% (2001412
A3THLI RIS ) B — MR Rl e SRy et - Bt
B AR 3S2{EER A T 7y Fy B 2 BRI TS - KA (b
BAR P Bl A M s @ (R B TR kIR 6 A B [ Ay S AT
Ay 198153 g > I AR B P BRI Fre ft 2 201942 12 5 A X
FatERIAGT A& By NIRRT > HE RS Al 7O AR SR 8 R 38 A
HE > REFHEICE P HAN & B R B AT S F iR IR E (£
AEHESHE— A > H s SR s 2 B A T I 6 o 75 P AR L 2= B
REMATEEREER GRIEE - Mk > 2021) -

KRy I RE R (R - SEILHRIN T, 8235 » M EMRMITEE R T
2,109FMEME - 5EaH F30.05% » FEahHF12.20% © FEREARERMETT
I > DIABER20195E 12 H 73 NI E R Rfte » R EEORMRER T 14
Ao~ TR~ TEERE ) BT E ) FIREEES] > DI
[ IREEHETTIIRE - IIREIRAVRE AR B RGN &SR i E 22
(p>0.05) CHRUNEN - paficds - 2021) -

H AT FT i 85 B 4R Rt BRI AE B 2 (E I > A
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PFE FEZOETTRE AR 2 MR AR I - 762,109 23R BT » AW
BRI A IS AERS (S RAERS ) 2279 MRS - FEAERIeR
5 o R B L B B 48 BR  (f9 40 Facebook ~ LINE - Instagram %
YouTube5 ) 3867 SAMEAERL (o I - 4B bk — P ES > GFisEf2 Fpi% -
AR 151,444 B+ BHE RS K5 S BLE A SER - Hia
Z69ARL BN R TS0RL L - SRS 38 465% (FEEZER14.32) » K
HIRR L BEREE AR  576.52% o SEARFIE 281 2 A O%ET
Wil > ZEEEPEAE -
_\BEIR

AIRZEEEA TS H I ROB E AR S B R S e S R T H

FIT A 0 5 2 9 0 T 5 S M50 N o I L5 258
% FETIOMEBRE LA G TLMEER AL

=1
MRBEEZ AOMEHH
Ll AN % | N
MR S HUA
5 694 48.06  2ETTLLT 331 22.92
7 750 51.94  2&TLLEFEAETT 506 35.04
RS AETTLL FE6ETT 327 22.65
18550 FE 205 25 173 68T FESETT 130 9.00
205500 FEASEIORE 459 31.79 SETTLL 112 7.76
30 A BB ARTWA0E 374 2590  fHEFALAGE A
4055 0L FEAHS0BE 265 18.35 3RLLT 15 1.04
5055 0L FEFH60RE 167 11.57 3RFN4K 60 4.16
6055 I 152 10.53 4RF|5F 179 12.40
BEEE SREN6K: 418 28.95
B AT 63 4.36 6 RFTR 224 1551
=B 276 19.11 ISSN 548 37.95
hEHR 172 1191
FEE 730 50.55
WFERTLA B 203 14.06

D RAA MR BB X ABM o R F MR AR (N=1,444) -
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B4 (Converse & Presser, 1986) - {EfI&HER] » & mifIe2dlE R
BH 7 = R TH e 2 B r B RS o BINEiTag E - MEEEIEM ~ SRS
Yy~ HEEEEEZE - RRSEEIE ~ EE S - EUHEEEAEMTSUEN
HIPES > AR FES -
(—) EijXBERIRN
Ho o IEETEEE N TEVERCTH 0 EE R A ER =
(Case, 2002; Niederdeppe et al., 2007 ) Bt EEEEE (Khan, 2017; Oeldorf-
Hirsch, 2018 ) Z 5% » s H @ E —FNE &7 hilesE Ty EE
(1=2>0=%) 1. fErEEAS LB EETEEEEN ¢ 2. BHHRER
BB A BT BEIRSEEAEIE 5 3. TR BHE S [ A BT B B L
S 4 EESUGTTR o ARUSER Ll DU EETRAY 73 MO AE (F 25
BERz TEEIIEE (BHEGTHES) - SEEE R ERE
AL EEEERS T E R E - R & EEE R A SR
g7 > 24 H TewksburyZE A (2001 ) W58 - DL—RETHER R
FS BB T AR - AR SR B B i B B L 2 AR
2o HEERABERGT T (0=189H » 3=&¥%) -
(Z) =2EE
27230152 (Botti, 2000; Hoyer & Stokburger-Sauer, 2012; Leder &
Nadal, 2014; Voorveld, van Noort, Muntinga, & Bronner, 2018 ) > Z#HH —
rRETEMT B RS 2 RO A R EE > B . R B LR (S
fig) EGlTECSEERAE o] DRI A S5 K 2. e RS H3EE (B0
fil ) BT EE RS UG IIEAERAE - FE > BEEEEEETR
A T RIIELLEE S (Botti, 2000; Chang & Thorson, 2004; Voorveld et al.,
2018) - LG TEALEFERS LB (s ) EieiEEmae L
Bt 2. e Eae HBE (S ) SiireE2EimpEs s [y
B o FTA S22 (E BEE B Likert A BEE R ET5y (1 = JEEARREE > 5=
FEEEE) -
(Z) BLEBRESE
AU IEF T BRI EE (Gavilanes et al., 2018; Khan, 2017; Oeldorf-
Hirsch, 2018 ) H1NE4rE (Dolan et al., 2019; Hsiao, 2020) 5% » 2
MEHEBRE—FNEE A TSR (1=2-0=7%&) L. £t
FHEERS E PR EVITECE 2 A RARVIRIFENRS 5 2. fErH RS o = e
BB E &R 5 3. BTSRRI mAVIE R Bl R B R
Be b o AR bl = BETHAY oy BN R A F R4l EREBNE T ZERE
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CHEESYHI0253 ) + SIS R A T AR B e 5357
LB
(M) mkiEithfis

R A A7 (Kamakura & Mazzon, 2013; Martineau,
1958) - DIBBZE - ZUE RS R AU AL Ry & 11 &8t fir 2 = THEF
EFERE ¢ 1 (ERCE T - ARSURIE T 2B T ) BT
—RAE A 19T R (FIRMAECE - 3 R EEESHEZE - BIE
MEMTIR R EE) RTERHRME 2B E BRI 2T #FEREERE

(2003) At " 28 EHTRCEE B KT &%, SR
EMEAHE TIELSHL, a8 (1=K > 5=5) > IL—EEERR
WA LA e 2 (BEFS 4 0 2022 5 BISRHE » 2020) - 2. (FHERE
FETH - AWFTER TR AR E RS E S 2 HERE (1 =E+F
BUR » s =tH5ERTbA )« 3. fE P HU AT @ » AHFTER A —TH TR &
R EPtRSmE AW A (1=282IF > 5=8&82LF) -

HR - BTHEM&T AT SEE  Ryt5eE A it =E L &8 fir
SEEOETT RSB 31T (two-step cluster analysis )  ( Okazaki, 2006) -
BN E S PSS B 2 #5178 (Ward’s method ) I3 AfARRZR HREL S 1L
KA 2 WEF 2 BB HIRE 4RSS - B LIRS @SR 2 K39{HE (K-means
method ) WERA AT BFAER - HIFR S A ERE 2 BAE R Z - A%
By BAREKHATAE (n = 630 > 4RiER0) BlE & Hifir4H (n
=461 > GRi5 L1 ) > ML TAATERREM AL (RALESEH = 2,12 S84l =
3.80) ~ AR (K4 = 3.11 > S84 = 4.21) KFEHBULA

(EFHEERAE =2.27 > SE4R4H =3.26) EEBFAEBEEERE (p<.01) -

(f) ZEHEE

Sl i%2 (Fletcher & Nielsen, 2018; Oeldorf-Hirsch, 2018;
Tewksbury et al., 2001; Weeks et al., 2017 ) » AGHFCE N5 =IEE8FE
ey - 1 MR - AR AR ERHE R (1=5 2
=20) 5 2. FHe  ARHTTRHE HE E IR R E N RIS TN EE R
SR (1 = RORi205% » 6 = 605K LA ) 5 3.t BHEAS(ER © ABH7E LAY
TE ) MR 2% £ B35 45 8 F Facebook ' LINE Instagram  YouTubeHY %
B SR/ EERES (1=FF1XK > 8=HK) » AU50E LU=
H&EE1% - LS S 2 R A AR -
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BB E B RSt (L S

= B

AW5EE S EHAMOS 5.0 (Arbuckle, 2003 ) #EfTEEEEMERZ 34T
DI B i AR E 2 FEE - #EE (I SPSS 204 st as 171 g
RSy M DA E S TR e e 0 Bt DT A NVE AR AR 2
(Bozkurt, Gligor, & Babin, 2021; Fisher, Maltz, & Jaworski, 1997 ) - 54l
WHFEE s Rlaat R ABRA Ar R > FIAER2 -

th ~ HFRIER

—\ [BWEDT

AWFE LU EE MR R o e T TR R 2 EE (IR R M B
BEMEEE) ZEREFHE » SR E e R RS2 B
f& Fuy*(1) = 2.37 » goodness of fit index ( GFI) =0.99 s comparative fit index

(CFI) = 0.99 > normed fit index (NFI) = 0.99 > root mean square error
of approximation (RMSEA ) = .031 » B8 BT Hl# /K% (Hair, 1998;
Steiger, 1990) -

BEZ O MEEEE MG R ERSS  EEEJTH - AR
HEEESH HES(SE (construct reliability, CR) - 4558 EH — S8 >~
WEEET AR 78 (RFMEEREE) K .72 (BEEEEEE) -
ERNEENEFESE 2 7oKL E (Fornell & Larcker, 1981; Hair,
1998) - [ftAh » K7 E LLCronbach’s afsBOEI TN EI—E MR ReES - 7

xR2
MR 2R ST EAERE D
g gy fEMEzE 1. 2. 3. 4. 5. 6.
1. FHEPER 1.65 1.08  N/A
2. REEE P 2.86 082 38" NA

3. SIS 383 065 267 247 80

4. IELEME R EE 381 063 337 367 617 75

548 FEENESE 0.66 090 387 307 217 23" NA

6. H L&y 0.42 049 117 08" .04 08" .03 N/A4

AL AAL]L = &0 0= {& AH R AL T BAVEFFAR P <
05> “p<.01;: NAZTHE -
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Mres R e A EEEEH o E s 78 G EEEE R 72 > B
I F R 2 ]2 AEAE (Hair, 1998) -

LG TTH > B Yo E » FornellBiiLacker (1981) $2
F—HEE THE AR BT FE /KR » B E g & EE S e fa 8 IS
[l > AR R U S » 3 irés SREURMI B = TP Ay 8 B & RETH
ZEES TN TAE81 2 [ o HyE B ETFE (p<.01) » FREBHS
HAWSE -

HEREEWREITH - E—iE 2 8 RIEEE (average value
extracted, AVE ) Y~ J5 AR 155 I 5% 1 1o B (g 1 2 AH R (A By - IR
R EAEWEE (Fornell & Lacker, 1981) -« 27 7pA4h 5L ) 888
ZAVES IR Fs 7581 .80 » By sy ia S S8 g B At i 95 S8 8 AH R
BB ZRHERRE - LGSR ER A EREE RIFEEEEE
HEA RFIERE -

R AR E R EESEHRIREBR ZER » KR E RS
Podsakoff - MacKenzie ~ LeeEiIPodsakoff (2003 ) 27 m 2k DAR(R L
[F]7J774% 5 (common method variance ) HYA[REFZEE » fEaea{ & 8H
Bf > AR 2 P RETH B R 2 RE 0 N TEE T e U R R A 0
8 HH B AR PR AT 36 s HR R Be i N AR BE AR AR T R > N 3 KR P (RRE
TEERANE - I H BFE R NENE © A - RIS ER & R K
S S - PLOEA T DU oo RO S 8 ke B RSB B PR AR (BRI &2 070
FTEE A BT A R ©

H o AfgeE AR I T E D7 AZ R 2 %00 (Gong, Zhang,
Chen, Cheung, & Lee, 2019; Pavlou, Liang, & Xue, 2007 ) - #@EFF5HAS
B AR GE RS (>.90) Ef > AITTREFIEIRE I /AS R - AT
Iy MTEE SRR S B 2 MBI AR Y 035 .61 > SEIGHRAGEE 24
HEEAS - B—7H > AHEERH—EE " SERME > BT
LESFIEERYARPE , (UREER » 1 = BG4 = RIGE) (ERIEE
849 (marker variable ) E{T/3HT - MIFECEE AR FEAMITEE
fEEAERHAY—THER S (Podsakoff et al., 2003) - fHFT45 RS TG B BB
W e MHRIAE T -.012 .05 7] > By AREEREE/KE (p> .05) -
Rt - Bt SR L E T A BN RN EPE AT 245 R -

—RERE
AHITFE A F P e Sp MR A o A B S e R R R BT - I HL DA
Al ~ R S B RGP 1 R e msEad > IS RS R3 Reks -
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AR ~ BRI © LIRS G P 2 & B0 26 i R BB P 243 5 -
ST B A (37 S

*3
EERENRWHEBNEBEEZERSHER
RIS EE TBeEMEREEE
- 4 =1 52 =3 =4
1. P 10™ 07" 127 .09”
2. R -.02 .02 01 .04
3. fEEFAL RS E 06" -.03 07" .04
4. FEPEHL - 19”7 - 227
5. NESE i - 16" - 26"
R 01 10 .02 18
FfH 6.13" 30.27° 9.11" 63.19"

MG AL= 8 0 2=4:'p<.05 "p<.0l-

*4
EHXBEEHRLEBRETFZZAESER
REFRBNENE G EEBNETE

B S =6 a7 B8
1. 1451 07" .04 07" .03
2. SR -.01 -.01 -.05 -.05
3. fHEHEAS R .05 .03 .02 01
4. FRRIMEEE - A1 - 127
5. [B4EMEE - 167 - 12
6. THAKH AT - - - 01
7. SORIVEEE * &ML - - - -.04
8. IFEEMEEE * &ML - — - 09
R 01 .06 01 07
F{H 341 19.68" 291 10.54"
MBI GEAELL=F 0 2= d REWLGHHEL=5 0=1%; p<.05"p<

01 -

(—) EURRETE
EEBR B TTH > A FTE LB BN AR ENZ EHER
(Hla) BIAECEREME (H2a) GIERFZERAMVERZMEE - DEERE
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G RE A FENEEL (B=.19 > p<.01) BARECEREE (B=.16 -
p<.01) BN EEEEEAEE ERFE  FFERRRI 2B
2> HtEHla iZH2af5 557
HA o KA 2 gl TEEH (H1b) BERKE R
(H2b) FIEAZEEEMEEEEE - (633 2B A4rha] DI I #1735
B FEIER (B=.22>p<.01) BURKERHE (B=.26p<.01)
NS M2 EEEARE ERE » NIEHIb H2bESG I F
F= ARl A2 EE (H3) EiEsEE2EE (H4)
FIEFFEG FEENRE  oineER (RR42ER6) f5HR R
FEEEE (B=.11>p<.01) BUFHEMEEEMERE (B=.16 > p<.01) Fil
4 FEBNE S ZEABE AN > RILH3 RHASG SR -
(Z) PAURETE
ARG HE— 0 AT R R B 46 14 5 B2 (E (E A B i S B2 sl e i el
& FEBNE S 2 M EE A e (H5a -~ 5b~ 6a~ 6b) » £RH
Hayes (2013) #YPROCESSE£E (Model 4) #E7T > [EIREAESEHI T 4R
TR AT B RS S B ET > A% (bootstrapping ) BT HUES
5,000 EHEFERR 2 EEEH - MEE—EEEEANEEE TR
P R E 8 - RIS E2EEFET M RER (Hayes, 2013) -
S EEE N TENERELLE FEEBANE 2 2 MG > 45
Mrés SR 2 TR At EEEE (P =.017 » boot SE = .006 » 95% boot CI =
[.006, .029]) R iE4EM:ZEEEE (P =.020 > boot SE =.008 > 95% boot CI
=[.004, .036]) MRV EHEEME A EEE > WESEFEE R
R > HHSaBIHSOERG SR « 55— (Rl EE &R 2 AN B
By FEBNA SRR G o A EEEE 2 MR N(EE
EREAREEZ (B =.025 boot SE = .008 * 95% boot CI= [.011, .039])
BREATNRE  WHBEEEE2EETEA TR (B =031
boot SE = .012 » 95% boot CI = [.008, .054]) - [A|[It » HeaEiH6b[EHEES:
XFF e
(=) AEBRETE
TEFH &R A > SAERSER T ARFZC s v & i & & a) SR EN S A
MEEEEEEG FEENE S ZE 2GR (HT) o oiéss (A48
8) fe el MM E R EE B &M 2 X B AE AR A s B
G EEBENETE (B=-04) » HHEGEAKZFEZKE (p>.05) >
RIFEH7 ARIESFF -
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itk o AU FE IR &St i & IE (= S e S 45 M SR B2 (E E B4R 35
BNEE LG (H8) - RAZIEASHTR > FEMEREEEET
&ty 2 X G AFHSERE & ERBNESE M ZHIEHEE (B =
09) > i HEERREKAE (p<.05) - SHSGE|SF -

B ~ SYERER IS

By TRt B (S 2 B lr BB S A 2 2 > A5ELA
S-O-R¥ x4 B fE (Jacoby, 2002; Mehrabian & Russell, 1974 ) 2H 7 iy
EEEHN T EEATR ) 2B BUESIHEEREEE S
iTEE2E MNP - EEEEASHEG ENE 2T RENMG > BIlaZ
BEREE SR E 2 KA RS T AR AEE R TE R
3T 0 EIRHE DU B &St A YRR E A e

Ho o R REE TR BN R AR T EE
B ARG 22 EE S A EE R E L —ERTEE
EEW T FTHERIIC (Hyun et al., 2018; Leder & Nadal, 2014 ) - 7Bl
EWFeAE0L (Liu et al., 2016; Shim et al., 2006) - S » #ijfijEEg
sz FENVEEUS R T R E S B RS P R st R Bl R R

(Niederdeppe et al., 2007) - [MEAF HHYMERYE T £ & R Z K G
FH#E R A 220 A& RN BRSNS (Oeldorf-Hirsch, 2018) » JA
PO T 5 | B P AR S i SR B AERARIAE (Shim et al,, 2006) >
5 [ {5 F 3 - Byt R =2 B il 25 22 i R P 4 2 0 178 RS R 7 75 2 A 47
N BB EE BT (Liuetal, 2016) -

HE o R 7 T EH iR - (FHEENEEER A
BN B e B A MBS AR EE - —RmE o Ef
PRSP RN S flr B A 2 AR (5 Ry — T N T S5 2 2 W)
ERERIRE - GBI A DR RE R O 00 7 ST 0 B R 35 0 T 6 7 2
B2 EHHVEN RPN RS (Leder et al., 2004) - if H fit = EAHIE
Rz ED - M2 FRIFEE AP B MEEE (Zajone, 1968) - Hh—3
IR IRELE 2 A FTEE (Nanz & Matthes, 2022; Yoo, 2009 ) -+ FHEHHT
Fefa & A BB RE S0 TS ARG, (Nanz & Matthes, 2022)
BEEREE (Yoo, 2009) -

= RO G & EEEE S G R B EN
G EEBNEZETR  WEBENETZMNE ZEFRME—2 (Ma et
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al., 2018; Salehan et al., 2017 ) - [EEESZHRF TEHEFEERS G S rh B MR 22
FEMEETERREFRAEZNETZTRE - BEERHEREBE TH
B EEEBLIEEHE 2 Bl % (Joy & Sherry, 2003) » SREA(HEFHERG [
F#E R SR B g M 2B E R > St MERANE T E2
e INGY-

Btk o AW ST T L& 7R BT AR AR B Bl 4y L EER N R 5y
Z 2 BH ERERET SR > HITAS R B A & IE A e BB PR
EE B4R L EENEIT R G - h—4E R AR AT 2 sm B AT
(Martineau, 1958) - EEHERIEEEEEER T > (FHE 2L &HL
REE TN BT E 2 BB EE R A —E#E (Bourdieu, 1993; Chiou
et al., 2014; Horkheimer & Adorno, 1972 ) - 7@ &= &5 209515k 2 4 »
T B4R o Bl 22 B RSB e AL R R A1 (e FH 2 s LR 5 | ) R g
(531522 Lo F 578 S s Y R 7B 48 50 1T R 2K T S8 E T BRI B 1Y S5 2248
RATE4E ~ HHEE RE ARG 48 B D B BB N R oy S H B AS F
A AR A s AR B -

— HRI&

Au7efett Higes T #lr e gy Tl EE—AT AL 226
NENFIE 78 KBl ZE2 I E FHYS-O-RE GwE R (SR8 » 2020 ;
Tinio & Smith, 2014 ) - [FEFFE S+ EEEACEE 2 Bl ARE - 05
ERTSEEM R AROER - BA TYISIERTE R

B BEENEEM T RS EENERAE Baytkitt 2 H 8 5E
FEHEE/ESL (Hyun et al., 2018; Leder & Nadal, 2014) » Z:REii%E
fe ST R 2 R E R g B R G EE I E BLHE (Gartus & Leder,
2014; Leder & Nadal, 2014) - ZAM#/ DA RS A LRFA N 47 _EEAflr 252
B FEARTUAE o B ST RS BRI B AS E TT TR s
— M B R AT DURE ER B A R B i AR S E) - (R ETEEE
M5B 46 FH B A 5 AR R B ST 3R - A A B R B R A
HYESHE » (1SR AR (E S R 8 2 B il pr 3 2l S5 B B Y 1B AR
AEESE - DUE » AW EZEH R — TR S-O-REERAY T 2 AL
Rt BEEL RS IR T - [FINFARES 1 H BRI & 2 iS22 & s B iur
R HFTE R - FELURRIB AT Z 6RO -

HR > RWFRAER SR T fsm e d B Ay E R R e i A 2R Y
A ENA B REIE A {E HE I 4 BB ME TR R 2 EE2EEAE -
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2018; Niederdeppe et al., 2007 ) ~ #riEl{#H#% (Fletcher & Nielsen, 2018;
Oceldorf-Hirsch, 2018 ) ~ B &% (Nanz & Matthes, 2022; Weeks et al.,
2017) FK{T9MEEs: (Humphrey et al., 2017; Shapiro et al., 1997 ) ZE4EIk 4%
Tl o (HETEEMR RS E RN RR T HEEE R 8 » /)
FHER BN LAERST - HIt - AN EiTE R g 2 N B
FEHVE EeED - NELEM T B BN S 2R Tl R T AKE
e A B R A B -

HE > AWMREE T E2EETEMEL Y THI—EE—TRA
ZEREF R A RS EEEE PR E g IE R
BF HENGR EEENE T R o MEME YRR ELRREEES
R FzseiE{E (Botti, 2000; Chen, 2009; Joy & Sherry, 2003) - {H K%
{8 (R ME R Bl B 22 i B B AR P B - RBEST 1R A
REAMNETT By 2 BASEHUIN LS (Leder & Nadal, 2014) < [fiARWFEAY T
Mréd SR e BEIERS SRR AT R/ (KIES-O-RELEm 2 - W H AR
FERE T 4R EEBITRHVAERERR - SR EERAEE - (EHER
HIA w3 M E RS A B B IE A E AR T E 38 M AR B B R 8t i B Bvilr 2225
RAVEBEA Y = fELAAERS IR Ry i (F ELBR AV (L B AS FESE » [H]
B Ry R AR AT B SR B — T AT BRI T 1 -

% > AU EL & Z B EBE R EIG A EREE - A - BHEE
& 2 KA B RS E HE &R - A 15 IA Rt 48 i F 2l S5 52
E(E B4R FEENE Y2 G EAVERETRNER - 2830 T & i grhy oa
B EEEAENS FEENETRIVEZE - BN/ VB ERRGAEE
T Bk & A AE B ARG (A RV T sEs2 2 (Hsu, Tien, Lin, & Chang,
2015) - [IABHIEEE S Ry L &8 St fir SR FH A 1L B RS I 98 SR it T —
THEREE - MESE &M s BB 2 EE2E T AR
8 FAHBINEHS-O-RIE G 2 28 » SRR 7T 8 L& i S8 E
Ry —TA R REAV B IR R TR -

—_ - EBRB

IR FEAE R - ATt T 71 80TH B 7 ek DAL 2 iy S5 22 AE Bl
REANESE B AWRETUE R RS R T 2 & BaOr
=0 AR Bl B2 RN 2 T Bl S8 A S il A Ry (B S B
2 NEBERCEE AFRZHEH B S B = B R K B i B o]
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STRBNE - A EEREBAIESEFCREL RN EEHNZINER
BT REEN L T SRS R & s R BB R RE A5
B (50 ) 2 B A L 2 BT SR ER AR IR (R AR R - IRIIE - Rl SRR
WimHE TR P E (P E bt ~ ZAEMIIEMEEE) AL
AR Bt (PINERGEVEER SR ) EITERCAVILEE
WE RSP ST - $F EENERE{E = Al ie it AR
FIEEFERE 2 FRENNE AN » AFacebook REHERE ; 55— J7H » ¥
TIEE JTHY i R R B L BV E A - R A] DUREUA & R B Y %
TLERHAURE - AL EERE S ~ BBIMESE © hashtagsRAE A IS4 » L
REiT R RN F G A -

HA o AZedy TR EE—AT R AR TR
EERRIEE P REMAEAENLENE DU H i Er T A
PR BN 2 Bl S22 A (PIAEE S50M08E ~ MR S B aE )
TR A EE - ST RERTESE N BFR T 3 AT REI INEE A & i s Ah -
AL RS SRR EN B WAE S ~ 2R B - H [FIR 23RS
HESSERAIE DL R A S5 IR RIS HYEER - LA fe (58 I3 TP R B R P B A
EUERBEE TR > WAETSBINE S ZITR - RSB R 2
SRERHME Z RGN RO - BRRGR » SR P Y Il S
R R EA A BB SEMERY 55 A RIS iR > SO R (b A BRAY il <
ERRE SR A EAR S M TERE HY 54 M ey B F B S S R e BN - J8 L -
R R A A S BoafEhik L ehE s R A B B R A R
KRSl A RARIE - R RE S R M M SRR N E TS E E IR
EERERERERA -

Bf% > WA RS i A A St B h i SRR B4R F 55
BB ZZMG I ETE - BF L R SRV NIV SRS
taRE (Bl ESEaE ~ RAZRRE) A2 FAER > BHRE
FE F il e B R N H B R AU B 2 B E A e RS A R AR
AT N B 2 A o A BT Bl SR R SR S - FRIRE AR 2R AP
st o BT ST Ry AT AR B R - MRS E R T
MR EDHEE T - AEHIELTHH SRESIT - IR DU o &St i o e
%~ FEREEAHBAFZEEELTSERER - BRI S
Rz EARE B E R SR T0X - 3 ISt S FR L AE i AT M B R B
HE e E R ZREVEMSRENE > DUREA R B E 2
R EFERAITR - P11 (IZHSZHTZESIR - 3 H AR B 1L A
= e - bR 7 EIRF R LR M BRI AR A 51 > AT B —2
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LHEASMAEENEWER NV RAREE - e e aEH i i
HEHIB RIS R B BT R

= MRIRHIRARK R EZ

K sE AR A ARy T BT EEE A T EE—AT R B
12 - (BT R FT &S SR R E SO TR R FR A - 55— > AR5 LISUE
SR R H BT SR B R AR B - BERH BB MR R
HEEIIET 0 (Leder & Nadal, 2014; Tinio & Smith, 2014) Bi37 4k
BT AT (Bourdieu, 1993; DiMaggio, 1987; Horkheimer & Adorno,
1972) -~ R EHFEEE H S b 2 TR IS SE RE P gl 70 B A [RIERAY
T EfEEA & B E (Bourdieu, 1993; Chiou et al., 2014 ) » Z:%
SRWFFE ] A E AR IE 52 2 JEi el 21 3 AR B 2 B sk —
WSS FELMSR AN SR 4SS 2 SNERRUE

HR o R c 7 TEMEE 2 R A G S M EE N EE Y
8 CHHSEE(E(E v 5 R EAlr 2 UM ERYIZ L, (Hsiao et al., 2012; Leder &
Nadal, 2014) - “FiEEGTSEE EEA R EEEHEE (Botti, 20005 Joy &
Sherry, 2003) » Bt EEE - SULEES » RAARHEAFHES -
Rt » AW ge R R 78 i LUE— P I I S22 E I - (FEA
W9z Sfln BB E T BRI 585 -

F= AR EEN R R B R AR RS (EH E R B2 &S
1T RIERR > HERZIR N T B RS &8 » WS LB g ¢
ENIDARRS] o BRAN > HTEF 2 FH vk B A0 A A0 o HH AR T 220 B 1 T Y S i 24l

(digital art ) BLfI#ELfG (crypto art) SEEHARIEARGZCAIHATTIFR H -
A [E A Y+ B RS B S iy Al - 2 T RE HLA R [ Dh pe e (o B {5
HIFE (Voorveld et al., 2018 ) > FERIRLENT T 0] DLETEHFF E 1L BHEL RS B8
fr il 2R BT B2 EHIT /AT - IBCRETA EEZME AV
ST AEM IR A REEE Y 2 -

Y BERETSEEERT R WERN - AR ZEERHEE
BRHE 2 KBRS - A5 UHUE R 2 BIUREZ A TR
W2 B - Al S AT EE B AR 2 TR -
By itst TH P LUBES %L - @E AT 2 e T & B4 2 508
s R~ R RAFERUE KA - I HSeaE R A RO R AL [E T AR
B NEFRARR RS EALESE A EFETES  »
KW TS 2 S R L FE 2 s8R T -
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Introduction

In recent years, the frequent application of information and
communication technology in disseminating art and aesthetic messages and
carrying out art marketing campaigns has made it possible for people of
any socioeconomic status to have information exposure in art and aesthetics
via social media. As such, social media have become important marketing
outlets for art and aesthetic organizations to effectively encourage aesthetic
engagement among the public (Villaespesa & Wowkowych, 2020). In this
process, active acquisition of art and aesthetic information refers to the active
and intentional acquisition of such information through social media, while
incidental exposure is defined as the users’ unintentional exposure to such
information while browsing social media.

The process of entering information processing via information exposure
is consistent with the tenets of the Stimulus-Organism-Response (S-O-R)
theory (Jacoby, 2002). The extensive and diversified sources art and aesthetic
information in social media serve as external stimuli, which are received and

processed by users’ psychological mechanism, to engender users’ aesthetic
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value, and in turn motivate them to engage with sharing behavior (Gerrard,
Sykora, & Jackson, 2017; Kidd, 2011). Therefore, this study proposed
the "exposure-value-behavior" framework to re-examine the emerging
phenomenon of users’ art and aesthetic behavior in social media. The present
study adopted the perspective of S-O-R theory and integrate it with theories of
social media communication, consumer value, and art and aesthetic marketing
for an investigation to fill the research gap. Specifically, social media users’
information exposure in art and aesthetics, formation of aesthetic value, and
online content sharing behavior were explored. The possible moderating role
of socioeconomic status was also examined.

Methodology

This data collection was conducted in conjunction with the fourth survey
in second phase of the Taiwan Communication Survey. Stratified random
sampling was carried out targeting Taiwanese over the age of 18 as the survey
population. A total of 7,823 participants were drawn with 2,109 completions.
Since this study only focused on users with experience using the Internet and
social media, 279 invalid responses of non-users were excluded, followed by
the exclusion of 386 Internet users without social media experience. After the
above two-stage screening process, this study obtained valid data from 1,444
participants who had experience using social media.

Results

First, the main effect analysis indicated that both active acquisition of and
incidental exposure to information in art and aesthetics had significant positive
effects on cognitive aesthetic value. Secondly, both active acquisition of and
incidental exposure to information in art and aesthetics had significant positive
effects on emotional aesthetic value. Third, cognitive aesthetic value and
emotional aesthetic value had significant positive effects on online aesthetic
content sharing.

In terms of the mediating effects, both cognitive and emotional aesthetic
values were found to be significant mediators. Cognitive and emotional
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aesthetic value respectively exerted a mediating effect on the relationship
between active acquisition of information in art and aesthetics and online
aesthetic content sharing. Similarly, cognitive and emotional aesthetic value
exerted a mediating effect on the relationship between incidental exposure to
information in art and aesthetics and online aesthetic content sharing.
Regarding the moderating effects, while this study found that the
interaction between users’ cognitive aesthetic value and socioeconomic status
negatively affected their online aesthetic content sharing, the p-value did not
reach a significant level. By contrast, the interaction between users’ emotional
aesthetic value and socioeconomic status on their online aesthetic content

sharing was positive and significant.

Conclusions

The active acquisition of and incidental exposure to information in art
and aesthetics lead users to learn the knowledge about art and aesthetics
cognitively, while at the same time they lead users to sense the atmosphere
embedded in art and aesthetics emotionally. The results also illustrate that
social media users’ satisfaction with cognitive and emotional aesthetic value
increases their engaging behavior regarding sharing aesthetic content online.
Even in the context of social media, furthermore, the socioeconomic status of
users still has a significant influence on their cultural consumption related to
art and aesthetics. Compared to social media users with low socioeconomic
status, the information in art and aesthetics is more attractive and pleasurable
to users with high socioeconomic status. It makes these users have a stronger
tendency to express their perceived aesthetics-related emotions through sharing
behaviors, as they hope to convey emotions to other users through aesthetic
content sharing in social media.

In terms of future research, it is suggested that different types of art
and cultural information could be further explored with a reference to the
framework proposed in this study for evaluating the external validity of
the research findings. Secondly, based on the validated model of the study,
other dimensions of aesthetic value could be considered to render a more

comprehensive behavioral model of information processing in art and
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aesthetics. Third, follow-up studies may explore the behavior of processing
information in art and aesthetics with specific social media or digital art
platforms. Fourth, this study was conducted in conjunction with a large-scale
survey by the Taiwan Communication Survey to obtain a representative sample
in Taiwan. It is suggested that some research measures could be improved in
the future, in order to provide further evidence to support the research findings.
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